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Willingness to reduce
energy consumption rose by 25% fo
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talladds up - Internal communications for Univers

Project Overview
Outline of project brief

Context: Strategy
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ltalladds up - Internal communications for University of Leeds

Description

The aim of theitall adds up’ campaign
wasto decrease the carban emission of
the Universily of Leeds through an attitude/
behaviour change campaign.An added
bonus of reducing the energy consumption
is'being able to reduce the cost of the
energy bills — allowing more money to be

investedin teaching, learning andressarch.

The'italladds up’ campaign consistsofan
overall theme and a series of subthemes
to.aadress specific potential savings
orcommunication needs. These have
included:

+  Bignumbers(overalltheme)

«  Lighting

+ Computer hibernation/shut down
Heating
Holiday shutdown
Academicresearch
Thankyou

ITS GOOD TO

The University has also setup various
systems o measure the reduction pregress;
smart metering with monitoring software,
aperception survey of 350 students

and staffto gauge awareness of carbion
issues before and.after the campaign
anddigital channels such as Twitter,
Facebook and a dedicated ‘itall adds
up'website are used to monitorsuccess
and subsequentmessaging: A monitoring
groupregularlyreviews the uptake and
identifies opportunities toimprove visibility,
aceessibility, interaction andengagemant
with both the University staff and students.
The resulis of the campaign are then
communicated back tothe University's
community (Thank You campaign?

AFTERYOU’VE
BEEN WORKING
HARD

Hibarnating your

ha week and shu

IT
ALL
ADDS

BREATHE SLOUWLY, LOWER
YOUR BODY TEMPERATURE,
SLOW YOUR METABOLIC RATE
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Why switch off?

If we took the opportunity to
turn off unnecessary lighting
in work hours we could save
this many tonnes of CO2 a year.
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Improving the patient journey

ALL
ADDS

LRl

For peat’s sake, set it on fire!
P Spend and save
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Helping the world to see

Adaption reduces crop failure
IT
ALL
ADDS

Wheels in motion
for a car free future

ALL
ADDS

Growing our own ol

ALL
ADDS
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